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OUR VISUAL IDENTITY

The Oglethorpe logo is a symbol of the university community 
and our set of shared values. The logo serves as a visual 
shortcut for internal and external audiences, representing the 
attributes that make Oglethorpe unique. 

These guidelines have been developed as a tool for 
building recognition through consistency. Many pieces of 
communication are produced each year across the university. 
Correctly applying these guidelines helps to ensure a level of 
visual consistency. 

This guide has been written to highlight the main principles and 
includes a variety of examples that are easy to follow.

If you have any questions or issues that are not covered 
in this guide please contact our office for assistance at 
universitycommunications@oglethorpe.edu.

TABLE OF CONTENTS
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LOGO

THE LOGO

The icon:
Quatrefoil

The wordmark:
Oglethorpe

The modifier:
University

The quatrefoil icon can be used 
independently as a brand 
signifier or design element 
ONLY if the full logo is visible 
or otherwise contextually 
established within the design. 
The quatrefoil should never be 
used as the letter O in words.

The quatrefoil should be
one color: black, yellow,  
gray, or white. See p. 13  
for details.

The wordmark may be used
independently, especially in
situations where a horizontal
piece of art is preferred.
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LOGO

The minimum size of the
logo is 1-inch across.

The minimum size of the
wordmark is 1-inch across. 

It’s important to protect 
the space around the 
logo to retain its impact. 
The minimum clear space 
should be the same as the 
letters in OGLETHORPE. 
No type, imagery, or other 
graphic elements should 
appear within this minimum 
clearance area. Please 
note that this is a minimum 
clearance area; additional 
clearance should be given if 
possible and appropriate.

1”

1”
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LOGO

The logo is a one color mark  
and should only be shown in  
black or white. Exceptions may be 
made on official merchandise only 
with the approval of Marketing and 
Communications.

The logo may be placed on
top of photography or patterns 
provided the icon and typography 
are clearly articulated.

If placed on a background color
or image, the color or image
should be clearly visible through the
windows of the quatrefoil.

When the quatrefoil is used on  
its own, it should not be filled  
with an alternate background  
color or pattern. 
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TYPOGRAPHY

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

Futura Bold (All Caps) is most often used in headers.

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghi j k lmnopqrs tuvwxyz
0123456789

Futura Light is most often used for subheads and body copy.

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

Miller Text is most often used as body copy.

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789
Miller, Italic as supporting text.

These fonts can be requested through ITS to add to university computers.

Oglethorpe typography is a balanced combination of Futura and Miller. In addition, typographic wordplay stemming from the university initials
is standardized.

In headlines using all capital letters, the “OU” may be bold
or in a different color, but should never be underlined.

The “OU” should not be capitalized  
or underlined in a sentence.

Text should not wrap around  
the outside of the quatrefoil.

The quatrefoil should never be 
used as a letter in a word

YOUR NEW HOME

H   ME

yOU’ll love it here

OUr unique program
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COLOR PALETTE

The primary color is
the Oglethorpe yellow.

PMS 109
CMYK 0/10/100/0
RGB 255/215/0
HEX: #ffdd00

PMS 7458
CMYK: 54-16-15-0
RGB: 114-177-200
HEX: #71b2c9

Additional accent colors:
Accent colors are just that - an accent. These colors should 
be used in a small percentage of a designed piece, not as 
a primary color.

Most often the gold is
supported by a warm
gray and/or a warm white.

PMS Warm Gray 6
CMYK 0/5/12/31
RGB 187/176/165
HEX: #bbb0a5

PMS 186
CMYK: 12-100-91-3
RGB: 207-10-44
HEX: #c8102eThe alternate palette is

black and white only.

Black
CMYK 0/0/0/100
RGB 35/31/32
HEX: #000000

Black and white works
best when the emphasis
is on photography.

White
CMYK 0/5/12/31
RGB 255/255/255
HEX: #ffffff

Printing specifications:
Coated sheet: PMS 109 or equivalent CMYK.
Uncoated sheet: PMS 108 spot only - no CMYK.

Please note that when designing materials for the web or 
digital publications, the Web Content Accessibility Guidelines 
(WCAG) color contrast standards should be followed to meet 
accessibility requirements.

Generally, white text on the Oglethorpe yellow, and the 
reverse, does not meet these standards. The same is true of the 
blue accent color and white text. 

In digital materials, prioritize using black text on a white or 
yellow background.
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BRAND

Despite the vast array of Oglethorpe’s activities,
programs and products, the strongest and most
recognizable brand that Oglethorpe organizations
can project is the brand of Oglethorpe University itself.

The identity system allows some discretion in
expressing the unique qualities of Oglethorpe’s
many entities to their many audiences. If distinct identity 
needs are determined to best serve students, they can be 
determined on a case-by-case basis.

With this in mind, it is seldom necessary and generally
discouraged for Oglethorpe departments to create new
logos or stand-alone illustrative or typographic
configurations apart from those suggested here.

IDENTIFIER

Identifiers are used to demonstrate belonging.

The university logo may be modified to include university 
institutions, University departments or messaging.

In these situations the word “University” is substituted with 
new information.

Identifiers may be created with or without the icon.
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BRAND

SUB-BRAND

Sub-brands are used when the existing identity of an individual 
Oglethorpe program boosts the external presence of the 
university as a whole.

Oglethorpe University Museum of Art, Stormy Petrels Athletics 
and Hammack School of Business are such sub-brands.
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BRAND: ATHLETICS LOGO

STORMY PETRELS ATHLETICS 

The Stormy Petrels Athletics program has its own unique 
logo system. The colors used in the logo are the same 
as the university’s primary colors. The colors of the logo 
should never be inverted.

The primary athletics logo can be used in a vertical 
or horizontal format. The logo should be used in an 
appropriate format to suit the design, and should not 
be squeezed or forced into a shape that contorts the 
dimensions or impacts the readability.

It can also be used in full-color, as shown above,  
or in black and white.

The logo icon should only be used in rare instances 
when there is not enough space for a standard logo 
with text.

The logo image should never be reversed  
(the Petrel should always face left). The logo shape 
should not be altered or tilted, nor should additional 
text be placed in the logo.

Team logos
Each Stormy Petrels team has a logo signifier with the 
team name. These logos follow the same guidelines 
above.

The Stormy Petrels Athletics program has specific logos 
for designated team uniforms. These should be used 
only with the permission of the Athletics department or 
Marketing and Communications.
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BRAND: ADDITIONAL MARKS

THE UNIVERSITY SEAL

The university seal includes the official name of the institution 
along with a specific campus identifier and the year of the 
university’s founding. The seal is a formal insignia that signifies 
special occasions and events. 

The seal may be used in university materials to convey formality 
or to signify a special occasion or event. The seal is primarily 
used on official university documents like diplomas, certificates, 
and commencement programs, as well as official, ceremonial or 
historical materials. The seal may also be designated for use in 
other special communications or fund-raising initiatives. 

OUR MASCOT PETEY

Petey the Petrel is identified as the university mascot and is 
an iconic figure for the Oglethorpe community. In university 
publications, the illustrated version shown is the current image 
that may be used. 

The Petey graphics are supplemental graphics and are not 
intended to serve as Oglethorpe’s primary logo or mark. 

COLLEGIATE COAT OF ARMS

The university’s coat of arms is emblazoned with three boar’s 
heads and the inscription Nescit Cedere. The coat of arms 
has very limited use in marketing materials and is reserved for 
specific university materials. This icon should not be used without 
permission from Marketing and Communications.
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BRAND: RETIRED LOGOS
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Sub-brand
Sub-brands are used when the existing identity of an individual Oglethorpe 
program has boosted the presence of the university as a whole.

Oglethorpe University Museum of Art, Stormy Petrels Athletics and the A_LAB 
are such sub-brands.

The A_LAB brand represents four areas 
of experiential learning at Oglethorpe 
University: Global Education, Civic 
Engagement, Professional Development, 
and Undergraduate Research. 

The A_LAB and the Stormy Petrels  
Athletics logos both have a separate  
set of brand guidelines that are  
available at uc.oglethorpe.edu.

Retired logos
These logos were used in previous years but no are no longer considered  
part of the brand matrix. 
 
These logos should never be used. 
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[INSERT DEPARTMENT NAME]
[Optional Campus Building Location]

[phone number] | 800-428-4484 | fax [fax number]
www.oglethorpe.edu | [email address]

4484 Peachtree Road, NE, Atlanta, Georgia 30319   |  404-261-1441   |  www.oglethorpe.edu

4484 Peachtree Road, NE
Atlanta, Georgia 30319

STATIONERY

Stationery Package:

Letterhead, envelopes, business cards, notecards 
and name tags 

These and other stationery products are available from 
our preferred printer, Trinity Press. Orders are placed 
in an online stationery store by one designated staff 
member in each department. Contact Marketing 
and Communications if you do not know who the 
representative is in your department.

Make a life. Make a living. Make a difference.

4484 Peachtree Road, NE 

Atlanta, Georgia 30319
C

M

Y

CM

MY

CY

CMY

K

Oglethorpe_Window10Envelope.pdf   1   11/26/12   5:30 PM

[NAME]

[Title]
[Office]

[phone] | fax [fax number] 

[email address]

4484 Peachtree Road, NE  
Atlanta, Georgia 30319
www.oglethorpe.edu 
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STATIONERY: ATHLETICS

Athletics Stationery Package:

Letterhead, envelopes, business cards, notecards

These and other stationery products are available
from our preferred printer, Trinity Press. Orders are
placed in an online stationery store by one designated
staff member in each department. Contact Marketing 
and Communications if you do not know who the 
representative is in your department.

4484 Peachtree Road, NE, Atlanta, Georgia 30319 |  404-261-1441 
www.gopetrels.com

O G L E T H O R P E  U N I V E R S I T Y  A T H L E T I C S

4484 Peachtree Road, NE 
Atlanta, Georgia 30319 

O G L E T H O R P E  U N I V E R S I T Y 
AT H L E T I C S
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PHOTOGRAPHY

Photography used in Oglethorpe publications 
prioritizes images that feature natural interactions, 
individual personality, our beautiful campus and 
unique perspectives. Photography is used boldly 
to tell our story in impactful ways.

Marketing and Communications maintains  
online Flickr albums with approved photos that 
can be downloaded for different uses, including  
seasonal campus photos, campus locations  
and university traditions. Find them at:  
oglethor.pe/flickrcollections
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YOUR STORMY PETRELS
A CASE FOR SUPPORT

To learn more about these and other initiatives to advance Stormy 
Petrel Athletics, please contact:  

Bryan Hirt, Senior Associate Director of Development

bhirt@oglethorpe.edu

404-364-8532 4484 Peachtree Rd NE, Atlanta, GA 30319

“I’m honored to meet with alumni, parents, and friends of Oglethorpe Athletics every day. 
As a former intercollegiate student-athlete, there is nothing more rewarding than seeing 
support from our Stormy Petrel community make a direct impact on our student-athletes.” 

– Bryan Hirt, Senior Associate Director of Development

“I am trying to become a physical therapist 
and help young student-athletes get back on the 
field. I love it here at Oglethorpe and so many 
others do too, and we are forever grateful for 
your support. We all appreciate you so much for 
your generosity and making it more accessible 
than ever for us to attend this university.”

–  Eli Cousins ’26, Men’s Lacrosse Team 

PROVIDING OPPORTUNITIES AND 
INVESTING IN CHAMPIONS 

Since 2019, the Stormy Petrels Booster Club has been a 
dedicated force behind Oglethorpe student-athletes on and off 
the field. Booster Club members – those who have invested in 
Oglethorpe Athletics – contribute to success across our teams. As 
the fundraising arm for OU Athletics, the Stormy Petrels Booster Club 
provides support for OU’s 300-plus student-athletes. This support 
ensures that Oglethorpe student-athletes have the 
opportunity to win in the classroom, in competition,  
and in life.

Stormy Petrels Booster Club members include alumni, fans, former 
student-athletes, coaches, and friends that work to ensure student-
athletes have a first-class education with a chance to excel athletically 
and academically. Donors may choose to make a one-time gift 
annually or a monthly recurring gift to become members of the 
Stormy Petrels Booster Club and join other proud Petrels in providing 
opportunities for international team travel, new uniforms, new 
equipment, and in funding many other athletics needs. 

BE PART OF THE TEAM

When you contribute through the Stormy Petrels Booster Club, you 
directly impact the competitiveness of our teams. You also make 
a difference in the lives of our student-athletes, as we support and 
graduate our Petrels as lifelong leaders. 

Furthermore, Stormy Petrels Booster Club members receive exclusive 
benefits and special recognition that correlate with both impact and 
appreciation. As your annual level of support grows, so do your 
appreciation benefits. Membership levels range from $50 to 
$20,000 and above. Through this initiative, alumni and friends of 
Oglethorpe Athletics can contribute to the efforts to finance the high 
costs of educating student-athletes and improving equipment and 
facilities. Without this support, it would be impossible to run a first-class 
athletics program, which is an integral part of our campus community.

SAMPLES

Contact Marketing and Communications to help design or approve 
your public-facing brochures, invitations, posters, flyers, and other 
marketing materials.

10 11

ARE YOU 
A PETREL?

BE CURIOUS  
OU students are bright, curious and 
engaged. They’re independent, individual 
and involved. They’re entrepreneurial thinkers 
who aren’t afraid to explore new ideas and 
learn new things.

BE DEDICATED
Our students are the type to work with 
everything they’ve got—in the classroom, on 
the job, in the community and on the playing 
field. They compete fiercely. They give freely. 
They know what matters. They are ready and 
willing to lead. 

BE PASSIONATE
Whether you’re an athlete or an artist, 
a scientist or a sociologist—or all of the 
above—you’ll find ways to do more of it 
here, and do it better. Explore what excites 
you. Lean into your interests. Practice your 
passions with all your heart. 

BE OPEN-MINDED
The Oglethorpe community is an accepting 
one where differences are embraced. We 
believe in the power of diversity, the strength 
of individuality, and the magic that happens 
when innovative minds unite. Are you a 
Petrel? We can’t wait to meet you.

Is there such a thing as 
a “typical” Oglethorpe 

student? Not really…  
because we don’t do 

“typical.”  We prefer the 
eccentric, eclectic and 
extraordinary. We are 

an inclusive community, 
where you can be you. 

Oglethorpe earns an “A” 
in diversity from the U.S. 
Department of Education, and 
is ranked 18th most diverse 
student body among liberal arts 
colleges nationwide by the  
U.S. News & World Report. 

The Little Bird that Could 

While at sea in 1732, James Edward Oglethorpe found inspiration 
in a small, seafaring bird—who against all odds survived the stormy 
seas with a balance of grace and grit. And like our students, the 
Stormy Petrel shows the strength and will necessary to overcome any 
obstacle, hence our motto: Nescit Cedere (One who does not know 
how to give up.)

Boar’s Head.  Each 
December the Oglethorpe 
community inducts new 
members into Omicron Delta 
Kappa (ODK), a national 
leadership honor society. And 
yes… the process involves a 
boar’s head. (Plus, a choir 
concert and lighting the 
holiday tree!) 

Petrels of Fire. Like 
Cambridge University in 
Chariots of Fire, Oglethorpe also 
holds a traditional footrace—the 
annual Petrels of Fire. Runners 
sprint around the quad as the 
bell-tower strikes twelve. 

During the Carillon 
Ceremony, graduating 
seniors ascend the Lupton Hall 
bell tower to ring the Carillon, 
a rite of passage and beloved 
tradition for Oglethorpe’s 
newest alumni. 

The Oglethorpe University 
Stormy Petrels once made 
it to the Final Four of Sports 
Illustrated’s Mascot Rush for the 
best mascot in the country.

Each semester during finals 
week OU’s Counseling Center 
hosts a stress-free zone 
with games, activities, and 
some furry friends from the 
local animal shelter.

~1,500  
     STUDENTS

40%  
ARE FIRST IN THEIR 
FAMILY TO ATTEND 
COLLEGE

58%  
IDENTIFY AS 
STUDENTS OF 
COLOR

35  
STATES

30  
COUNTRIES

The world’s most famous time 
capsule, Oglethorpe’s Crypt 
of Civilization is recognized 
by the Guinness Book of World 
Records as the world’s first 
attempt at burying a record for 
future inhabitants of Earth. It’s 
not scheduled to be opened 
until May 28, 8113.

OGLETHORPE UNIVERSITY HAS ONE OF THE OLDEST 
TRADITIONS OF INTERCOLLEGIATE ATHLETICS IN THE  
STATE OF GEORGIA. For decades, our student-athletes have 
proudly represented the university on the fields and the courts and 
in the classroom and community. Today, nearly a quarter of our 
student body competes in a sport, and student-athletes play a 
significant role at Oglethorpe, driving core values like dedication 
and teamwork. Their shared experiences, and the friendships and 
connections they build that last a lifetime, are incredibly valuable. 

Our 16 Stormy Petrel teams play in the NCAA’s largest division, 
Division III, as part of the Southern Athletic Association (SAA) –  
a league of the most selective liberal arts colleges in the South. 
In recent years, numerous Oglethorpe teams and individuals 
have been nationally ranked, earned tournament bids, and won 

conference and national championships. Even more impressive, our 
student-athletes earn higher GPAs on average than the rest of the 
student body, proving they can hit the books as hard as the ball.

Oglethorpe is planning for the future, adapting to meet the needs of 
our student-athletes, and evolving with the trends in intercollegiate 
athletics. With your generosity, we can provide the best experience 
to ensure even greater future success. Resources are needed to 
close a gap that has emerged between our program and our peers 
and to better support our exceptional student-athletes and coaches. 
We are ready to level up our game in every aspect, and we hope 
you will be part of this bold path forward.

Your Stormy Petrels are counting on you to be part of 
the team that moves this storied program into the future. 

OGLETHORPE UNIVERSITY ATHLETICS 

“Your investment in Oglethorpe Athletics will have a direct impact on the success 
of our student-athletes in the classroom, on the field of competition and as future 
leaders representing this great institution. We are excited about the priorities 
ahead, which can benefit every student-athlete and program on our campus.”

– Todd Brooks, Athletics Director

THE PATH TO SUCCESS 

Your engagement and investment can provide critical resources 
to advance our priorities and ensure that we can provide our 
talented student-athletes with the invaluable academic, athletic, 
and social experiences that Oglethorpe has to offer. We are 
focused on bolstering the student-athlete experience, recruiting 
and retaining talented and dedicated coaches, enhancing 
our athletic and recreational facilities, and strengthening our 
connections to the broader Brookhaven and Atlanta communities. 
For Oglethorpe Athletics to reach the next level, 
meet its needs for success, and adequately support 
championship teams and exceptional student-athlete 
experiences, we need your continued support.

STUDENT-ATHLETE EXPERIENCE: 
SUPPORTING CHAMPIONS 

The holistic development of our student-athletes is a top priority 
for Oglethorpe. This includes initiatives to ensure that OU student-
athletes are ready for the next step in life. Our students’ leadership 
development, career growth, and community engagement are 
essential components of their OU experience. We have the 
potential to offer more targeted and impactful experiences for 
student-athletes through strategic internship opportunities 
within the athletics arena for those who are contemplating career 
paths related to athletics. Likewise, there is tremendous opportunity 
for enhanced connection, networking, and professional 
development through mentorship programs, guest 
speakers, and leadership training that will create 
meaningful experiences for our students and further their personal 
and professional growth.

Support for this kind of student-athlete development is critical, as 
is the related support for team experiences that can be equally 
impactful. International team competition and travel 
offer incredible life experiences, but resources for these are 
currently limited. 

Oglethorpe student-athletes need the tools to succeed on and off 
the field. By supporting initiatives to enhance the student-athlete 
experience, your impact will extend far beyond the days of 
competition by preparing our student-athletes to excel in life  
after sports.

 

 
COACHING DISTINCTION:  
LEADING THE WAY

Every Oglethorpe student-athlete knows that coaches are critical 
to both the individual player’s experience and the team’s success.  
Oglethorpe is fortunate to have long-serving, dedicated coaches 
guiding our student-athletes, but we must keep pace with our 
peers to retain these talented leaders and recruit additional 
coaching staff. 

There is an opportunity to develop named coaching positions 
in all sports, through endowed gifts, that can provide ongoing 
supplemental resources, continuity in funding, and additional 
support for professional development.  These types of critical funds 
can be used to attract and retain the best coaches in the 
country – those who understand the importance of supporting 
the whole student and who can develop our students into top 
athletes and exceptional leaders. 

It is essential that Oglethorpe coaches have the necessary support 
and resources to raise their programs to the highest levels of 
performance in intercollegiate athletics. By supporting funds that 
will enable Oglethorpe to recruit and retain top coaching staff, 
you are helping to strengthen our athletic programs and the entire 
campus community. 

FACILITY ENHANCEMENTS:  
A FOUNDATION FOR SUCCESS
One of the biggest areas of impact on the student-athlete 
experience is the facilities where they spend most of their time. 
Today, many of our beloved facilities need to be modernized, 
enhanced, and made more welcoming for students, alumni, and 
fans. Top-level facilities not only serve as powerful recruiting 
tools, helping to attract talented students and coaches, but raise 
the standard for our level of competitiveness and success.  

From improvements to shared student-athlete spaces like 
locker rooms, strength and conditioning areas, and a student-
athlete lounge, to enhancements that impact our fans 
and athletes alike such as LED lighting, enhanced infrastructure, 
improved sound systems, public restrooms, and accessibility 
modifications to facilities – there is tremendous opportunity to 
impact the entire student body and campus community. 

To keep pace with our conference peers, we must commit to 
enhancing our facilities. You can level the playing field and play  
a pivotal role in providing our student-athletes with facilities that 
can help them thrive.

COMMUNITY ENGAGEMENT  
AND CORPORATE PARTNERSHIPS:  
THE WINNING EDGE
As the university advances to become known as Atlanta’s premier 
undergraduate learning experience, our athletic programs can 
be one way that the community learns about and engages with 
our university – opening the doors for wider awareness and 
partnership. Dedicated funds to allow the university to showcase 
our athletics archives – linking the treasured stories of our 
past with the dynamic aspects of today’s programs – could 
provide powerful ways to connect. 

Additionally, as is true in many college athletic programs, 
corporate partnerships and sponsors can provide a 
platform for community engagement. Through sponsored events, 
promotions, and exclusive access, companies contribute to 
a vibrant and engaged fan base, fostering loyalty and long-
term support for OU Athletics. A stronger connection within the 
Brookhaven and Atlanta communities can be the bridge to grow 
our fan base and our resources.

Your support through these strong partnerships will build reliable, 
sustained funding and ongoing collaboration to create a stable 
foundation for Stormy Petrel Athletics, ensuring continuity and 
success for years to come. 

These are four broad areas where your giving can make 
a difference: student-athlete experience, coaching 
distinction, facility enhancements, and community 
engagement and corportate partnerships.

Oglethorpe University Museum of Art  
12:00 - 5:00 p.m.
Visit the museum anytime during Saturday afternoon’s festivities.

Carillon Ceremony  
1:00 - 2:00 p.m.
Facilitated by the Alumni Association, the Carillon Ceremony honors members of 
reunion classes with an opportunity to climb a narrow, spiral staircase to the top 
of the bell tower and have their photos taken ringing the carillon bells.  

Baseball Game and Tailgate  
1:30 p.m. - 4:00 p.m. 
Cheer on the Stormy Petrels baseball team as they take on Rhodes College in a 
double header.  

Alumni Basketball Game, Men’s and Women’s  
2:00 p.m.
All are welcome to play or cheer on alumni basketball players in a friendly 
game.

19th Annual John P. Salamone ’86  
Alumni Soccer Tournament, Men’s & Women’s  
2:00 p.m.
Put on your cleats and play or visit with friends on the sidelines. 

Taste of Oglethorpe  
4:00 p.m.  ($) 
Enjoy a taste of Oglethorpe as you sample food and beverages around the 
Quad while learning about student activities and departments on campus that 
make the Oglethorpe experience unique. 

All Alumni Celebration and Stomp the Lawn  
5:30 p.m. - 9:30 p.m. ($)
Enjoy drinks, dinner, and conversation with all alumni on the Quad to wrap up 
the weekend. Celebrate our reunion classes and award winners as we stomp 
the lawn with an outdoor party, including dinner, dessert and bar, under the lights 
with a live band! 

Friday, April 19
Alumni Luncheon with Retired and Current Faculty and Staff 
12:00 - 1:30 p.m. 
Join the Alumni Association in Lupton Auditorium to reconnect with past and 
present faculty and staff. 

Alumni Awards and Athletics Hall of Fame Reception and Ceremony  
6:00 - 8:30 p.m. ($)
Congratulate award winners during a pre-ceremony reception, with drinks and 
hors d’ouevres. The ceremony begins at 7:00 p.m. and is followed by a dessert 
reception. 

If you would like to sit in on an Oglethorpe University class during the day on 
Friday, please email alumni@oglethorpe.edu for more information.

Saturday, April 20
Alumni Board Annual Meeting  
9:30 a.m. 
All alumni are invited to attend to hear updates from the board and elect the 
2024-25 Alumni Board.

Back to the Classroom Speakers  
10:00 a.m. 
Three exciting topics offered by our current faculty and staff members will take 
you back into the classroom.

Petrels with the President  
11:15 a.m.
President McClymond will share university updates and introduce a panel of 
alumni who will share their volunteer experiences. Wrap up the morning with a 
toast to our new president!

QuadFest: Family Picnic  
12:00 - 2:30 p.m.  ($)
Reconnect on the Quad with families and friends for a fun-filled picnic! 

“Whether you are celebrating a milestone reunion or 
simply looking to reconnect with friends, I hope you will 
make plans to join us for Alumni Weekend this year! 
Alumni Weekend is a great opportunity to reminisce 
about your days on campus, catch up with old friends, 
and make new friends. See you soon, Petrels!”

— Sarah Phaff ’10, President, Alumni Board

View the full schedule and RSVP today at  
oglethorpe.edu/alumniweekend 

($) Indicates that there is a cost for this event. The nominal 
fees charged cover food, beverage and entertainment. 

Schedule Highlights
The full schedule and complete descriptions of events can be found by visiting: 
oglethorpe.edu/alumniweekend

ALUMNI WEEKEND 
April 19-20, 2024

Special Events for Golden Petrels

We’re excited to welcome back so many alumni for this special 
weekend, especially you – our Golden Petrels!  In addition to the 
regular schedule of events, there are some special events just for you!  

Golden Petrel Welcome Happy Hour 
Friday, April 19, 5:30-7:00 p.m.

All Golden Petrels (those who graduated 50 or more years ago) are 
invited to kick off reunion weekend with drinks and appetizers in the 
Cousins Center for Science and Innovation. Enjoy an opportunity to 
view old yearbooks and reminisce with friends.  

Golden Petrel Luncheon and Induction Ceremony 
Saturday, April 20, 12:30 p.m.

Join us for this special luncheon honoring all Golden Petrels in the 
Weltner Library, and welcome the Class of 1974 as they celebrate 
their induction into the Golden Petrel Society.

Both of these events take place on the Oglethorpe University campus 
and are complimentary for you and a guest. We hope you can join us 
for these two special events, and all the Alumni Weekend activities.

Please RSVP for these events online at oglethorpe.edu/
alumniweekend, or call Kathryn Henderson ’17, director of alumni 
engagement, at (404) 364-8439 with any questions.

The Board of Trustees at Oglethorpe University
cordially invites you

to become a member of

The James Edward Oglethorpe Circle
through your leadership support of the 

Annual Fund
for the 2019-2020 academic year.

The James Edward Oglethorpe Circle recognizes alumni, families, 
and friends who contribute $1,000 or more to the Annual Fund or 

specific budgeted programs during the university’s fiscal year.  
Your philanthropy is among the most powerful declarations you can 

make each year of your belief in Oglethorpe and is vital  
to continuing unprecedented momentum.

Thank you.

Your support has changed the lives of many 
students. As a Biology major learning 

about new technologies in the classroom 
with phenomenal professors, I thank you 
for extending a helping hand in assisting 
me in receiving an incredible education.  

– Fantasia Smith, Class of 2021

“

”
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MERCHANDISE

27
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E Oglethorpe merchandising should follow the style guidelines as closely  
as possible.

Regarding color choices, the first instinct will be to revert back to  
the traditional black/gold color combination, but – as much as  
possible – yellow/white, gray/yellow, black/white and black/yellow  
combinations should be favored.

Thread Color: Yellow 
MA-1137-GLD
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Oglethorpe merchandising should follow the style guidelines 
as closely as possible.

Regarding color choices, the first instinct will be to revert 
back to the traditional black/gold color combination, but — 
as much as possible — yellow/white, gray/yellow, black/
white and black/yellow combinations should be favored. 

Merchandise should be ordered through the Campus Store 
and be approved by Marketing and Communications.
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SIGNAGE

31

SI
G

N
A

G
E School colors are used across campus to reflect the Oglethorpe identity. 

SI
G

N
A

G
E

Pole Banners

All signage is ordered and updated as needed by University 
Communications. Interior signs are printed through Trinity Press 
and exterior signs through APCO Signs.

32

Flags
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Pole Banners

All signage is ordered and updated as needed by University 
Communications. Interior signs are printed through Trinity Press 
and exterior signs through APCO Signs.
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Flags

All signage should use the Oglethorpe logo, 
color palette and typography to reflect the 
university’s identity.

Signage design requests should come 
through Marketing and Communications.
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Office Sign

Department Sign

Interior Directional Sign

Signage uses the Oglethorpe logo, color palette and typography. 
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All signage is ordered and updated as needed by University 
Communications. Interior signs are printed through Trinity Press 
and exterior signs through APCO Signs.
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Office Sign

Department Sign

Interior Directional Sign

Signage uses the Oglethorpe logo, color palette and typography. 
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All signage is ordered and updated as needed by University 
Communications. Interior signs are printed through Trinity Press 
and exterior signs through APCO Signs.



CONTACT

Marketing and Communications
Oglethorpe University
4484 Peachtree Rd, NE
Atlanta, GA 30319
404-504-1530
universitycommunications@oglethorpe.edu
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