


OUR VISUAL IDENTITY

The Oglethorpe logo is a symbol of the university community
and our set of shared values. The logo serves as a visual
shortcut for internal and external audiences, representing the
attributes that make Oglethorpe unique.

These guidelines have been developed as a tool for

building recognition through consistency. Many pieces of
communication are produced each year across the university.
Correctly applying these guidelines helps to ensure a level of
visual consisfency.

This guide has been written to highlight the main principles and
includes a variety of examples that are easy to follow.

If you have any questions or issues that are not covered
in this guide please contact our office for assistance af
universitycommunications@oglethorpe.edu.
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THELOGO

Theicon: ......covvviniiinninn...

Quatrefoil

The wordmark: --vvevveneeninns
Oglethorpe

The modiﬂer: .................
University

The quatrefoil icon can be used
independently as a brand
signifier or design element
ONILY if the full logo is visible
or otherwise contextually
established within the design.
The quatrefoil should never be
used as the letter O in words.

The quatrefoil should be
one color: black, yellow,
gray, or white. See p. 13
for details.

The wordmark may be used
independently, especially in
situations where a horizontal
piece of art is preferred.

LOGO

.....é...OGLETHORPE

....... UNIVERSITY



The minimum size of the
logo is 1-inch across.

The minimum size of the
wordmark is 1-inch across.

It's important to protect

the space around the

logo to retain its impact.

The minimum clear space

should be the same as the

letters in OGLETHORPE. :
No type, imagery, or other PP
graphic elements should :
appear within this minimum

clearance area. Please

note that this is a minimum

clearance area; additional

clearance should be given if

possible and appropriate.
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The logo is a one color mark

and should only be shown in

black or white. Exceptions may be
made on official merchandise only
with the approval of Marketing and
Communications.

LOGO

&

OGLETHORPE

The |ogo may be p|aced ON  rrerrerereeeeeeee ...........

top of photography or patterns
provided the icon and typography
are clearly articulated.

If placed on a background color

or image, the color orimage
should be clearly visible through the
windows of the quatrefoil.

When the quatrefoil is used on

UNIVERSITY

GLETHORPE

UNIVERSITY

OGLETHORPE

UNIVERSITY
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its own, it should notbefilled ........................... e et e eereaereaeresrearanes

with an alternate background
color or pattern.



Oglethorpe typography is a balanced combination of Futura and Miller.

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

Futura Bold (All Caps) is most often used in headers.

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
0123456789

Futura Light is most often used for subheads and body copy.

ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Miller Text is most often used as body copy.

ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijklmnopgrstuvways
0123456789

Miller, Italic as supporting text.

These fonts can be requested through ITS to add to university computers.

TYPOGRAPHY

In addition, typographic wordplay stemming from the university initials
is standardized.

Y R NEW HOME

In headlines using all capital letters, the “OU" may be bold
or in a different color, but should never be underlined.

yﬂwhere
OUr uwgrom

The "OU" should not be capitalized
or underlined in a sentence.

g
Uhipgpsic

Text should not wrap around
the outside of the quatrefoil.

i

The quatrefoil should never be
used as a lefter in a word



The primary color is
the Oglethorpe yellow.

Most often the gold is
supported by a warm

gray and/or a warm white.

The alternate palette is
black and white only.

Black and white works
best when the emphasis
is on photography.

PMS 109
CMYK 0/10,/100,/0
RGB 255/215/0
HEX: #fdd00

PMS Warm Gray 6

CMYK0/5/12/31

RGB 187/176/165
HEX: #bbb0a5

Black

CMYK 0/0/0/100
RGB 35/31/32
HEX: #000000

White

CMYK 0/5,/12/31
RGB 255,255,255
HEX: #ffffff

COLOR PALETTE

Additional accent colors:

Accent colors are just that - an accent. These colors should
be used in a small percentage of a designed piece, not as
a primary color.

PMS 7458

CMYK: 54-16-15-0
RGB: 114-177-200
HEX: #71b2c9

PMS 186

CMYK: 12-100-91-3
RGB: 207-10-44
HEX: #c8102e

Printing specifications:
Coated sheet: PMS 109 or equivalent CMYK.
Uncoated sheet: PMS 108 spot only - no CMYK.

Please note that when designing materials for the web or
digital publications, the Web Content Accessibility Guidelines
(WCAG) color contrast standards should be followed to meet
accessibility requirements.

Generally, white text on the Oglethorpe yellow, and the
reverse, does not meet these standards. The same is true of the
blue accent color and white text.

In digital materials, prioritize using black text on a white or
yellow background.



Despite the vast array of Oglethorpe’s activities,
programs and products, the strongest and most
recognizable brand that Oglethorpe organizations
can project is the brand of Oglethorpe University itself.

The identity system allows some discretion in

expressing the unique qualities of Oglethorpe’s

many entities to their many audiences. If distinct identity
needs are determined to best serve students, they can be
determined on a case-by-case basis.

With this in mind, it is seldom necessary and generally
discouraged for Oglethorpe departments to create new
logos or stand-alone illustrative or typographic
configurations apart from those suggested here.

IDENTIFIER ccccvveemnemmmmnemmemi et e ettt e e et et e et et et e e e e e

|dentifiers are used to demonstrate belonging.

The university logo may be modified to include university
institutions, University departments or messaging.

In these situations the word “University” is substituted with
new information.

|dentifiers may be created with or without the icon.

....................

BRAND

)

OGLETHORPE

UNIVERSITY

OGLETHORPE

STUDENT SUCCESS

&

OGLETHORPE

CAREER DEVELOPMENT

OGLETHORPE
ALUMNI



BRAND

.................

OGLETHORPE
UNIVERSITY
MUSEUM OF ART OUMA

OGLETHORPE —‘&

GUB-BRAND - ocvememmmiine e

Sub-brands are used when the existing identity of an individual &
Ogleth:rpe proghrolm boosts the external presence of the i
university as a whole. :

' OGLETHORPE

Oglethorpe University Museum of Art, Stormy Petrels Athletics
and Hammack School of Business are such sub-brands.

&

HAMMACK SCHOOL OF BUSINESS
OGLETHORPE UNIVERSITY

@ | HAMMACK SCHOOL OF BUSINESS



BRAND: ATHLETICS LOGO

STORMY PETRELS ATHLETICS

The Stormy Petrels Athletics program has its own unique
logo system. The colors used in the logo are the same s OGLETHORPE ‘& ‘

as the university’s primary colors. The colors of the logo

should never be inverted. OGLETHORPE

The primary athletics logo can be used in a vertical e
or horizontal format. The logo should be used in an
appropriate format to suit the design, and should not ... .:

be squeezed or forced into a shape that contorts the
dimensions or impacts the readability. ﬂ &
: OGLETHORPE —‘& ==\

It can also be used in full-color, as shown above, ~  .coooiii : OGLETHORPE

or in black and white.

The logo icon should only be used in rare instances
when there is not enough space for a standard logo -+ :

with text. : :

The logo image should never be reversed

(the Petrel should always face left). The logo shape A ‘
should not be altered or tilted, nor should additional : A

text be placed in the logo.

Team logos
Each Stormy Petrels team has a logo signifier with the

team name. These logos follow the same guidelines
above. ‘E \: 7 ‘E Ej

The Stormy Petrels Athletics program has specific logos OGLETHORPE OGLETHORPE

for designated team uniforms. These should be used :
only with the permission of the Athletics department or e
Marketing and Communications.




THE UNIVERSITY SEAL ....................................................

The university seal includes the official name of the institution
along with a specific campus identifier and the year of the
university’s founding. The seal is a formal insignia that signifies
special occasions and events.

The seal may be used in university materials to convey formality
or to signify a special occasion or event. The seal is primarily
used on official university documents like diplomas, certificates,
and commencement programs, as well as official, ceremonial or
historical materials. The seal may also be designated for use in
other special communications or fund-raising initiatives.

OUR MASCOT PETEY ceeereememie et ea e

Petey the Petrel is identified as the university mascot and is

an iconic figure for the Oglethorpe community. In university
publications, the illustrated version shown is the currentimage
that may be used.

The Petey graphics are supplemental graphics and are not
intended to serve as Oglethorpe’s primary logo or mark.

COLLEGIATE COAT OF ARMS  ccoeovvnnmiieeie e

The university’s coat of arms is emblazoned with three boar’s
heads and the inscription Nescit Cedere. The coat of arms

has very limited use in marketing materials and is reserved for
specific university materials. This icon should not be used without
permission from Marketing and Communications.

BRAND: ADDITIONAL MARKS



BRAND: RETIRED LOGOS

RETIRED LOGOS

These logos were used in previous years but are no
longer considered part of the brand matrix. :

These logos should never be used.

OSLETHO E



Stationery Package:

Letterhead, envelopes, business cards, notecards
and name tags

These and other stationery products are available from
our preferred printer, Trinity Press. Orders are placed
in an online stationery store by one designated staff
member in each department. Contact Marketing

and Communications if you do not know who the
representative is in your department.

4484 Peachtree Road, N|

B

OGLETHORPE

UNIVERSITY

[INSERT DEPARTMENT NAME]
[Opfional Campus Building Location]

[phone number] | 800-428-4484 | fax [fax number]
www.oglethorpe.edu | [email address]

STATIONERY

[NAME]

[Title]
[Office]

OGLETHORPE

UNIVERSITY

Make a life. Make a living. Make a difference.

@

OGLETHORPE

4484 Peachiree Road, NE
Allanta, Georgia 30319

@

OGLETHORPE

UNIVERSITY

4484 Peachtree Road, NE
Atlanta, Georgia 30319




Athletics Stationery Package:

Letterhead, envelopes, business cards, notecards

These and other stationery products are available
from our preferred printer, Trinity Press. Orders are
placed in an online stationery store by one designated
staff member in each department. Contact Marketing
and Communications if you do not know who the
representative is in your department.

STATIONERY: ATHLETICS

OGLETHORPE

OGLETHORPE

OGLETHORPE UNIVERSITY
ATHLETICS
4484 Peachtree Road, NE
Atlanta, Georgia 30319

OGLETHORPE UNIVERSITY ATHLETICS
4484 Peachtree Road, NE, Aflanta, Georgia 30319 | 404-261-1441

www.gopetrels.com




Photography used in Oglethorpe publications
prioritizes images that feature natural interactions,
individual personality, our beautiful campus and
unique perspectives. Photography is used boldly
to tell our story in impactful ways.

Marketing and Communications maintains
online Flickr albums with approved photos that
can be downloaded for different uses, including
seasonal campus photos, campus locations
and university traditions. Find them at:
oglethor.pe/flickrcollections

PHOTOGRAPHY




SAMPLE

Contact Marketing and Communications fo help design or approve =) u | T

sudant by among berol ot

your public-facing brochures, invitations, posters, flyers, and other i

marketing materials. I ARE YOU
A PETREL?

Isthere such o fing os B CuRious B passiONATE
a “typical” Oglethorpe .ngum They're ma.ma.m ehidol o scentst or a sociologisi—or all of he
student? Not real ‘ond imvohvd, /|
udent? Nol realy el b
bacause we dontdo  fean hew s o ncn iyt ires. oo your —
"pical” We prefer the e pepicatep P o Corameny, grdiotng
Schedule Highlights Oglstre ey Moot A ecceniic, eclecic and  Ov dudems e e hpe o workih  BE OPEN-MINDED.
o 8 il ahdcnplo dscaphos o sk onba by Vot i i Sty e extraordinary. We are e b, o8 e o of
B e o . an
Cm A= cotonCramary | fed They g el e svengh odion fr Oglethorpe’s
“Whatheryou ars celebraing a miesions reurion or ALUMNI WEEKEND anindlusive communiy, et
simply locking to reconnect with friends, | hope you will u‘ where you can be you. willing to lead. ‘when innovaive minds unite. Are you a

April 19-20, 2024

et W can i e o
moke plons o o u or Alumni Weekend his yearl fastive .

Alumni Weekend is o great opportuity o remirisce ol Bvaris for Goklen Potrals
aboutyourdays on campus caich up wih old fiends,
and make new fiends, See you soon, Pefelsl”

— Sarch Phatf 10, President, Alumni Board

Al Basketbll Game, Man's and Women's
200p.m.

don Par Weleme Hoppy Hour
Py

Pl i o Socer Tournamens, Mer's & Women's

oy s nd o r st i s o o s,
Tasto of Oglahorpe

trlLunchaon and nducion Cramony Mesting . (5)
Senirdeys 30, 130

Boar's Head. Eoch
Decenber b Ot
commniy inducts

\wd‘nhup honor v ed

b ool
P oglethorpe.edu/alumniweekend | STUDENTS | ARE FIRSTIN'THER | IDENTIFY AS STATES | COUNTRIES concortand lghting the
20 zanpm. (6 o FAMILY TO ATTEND |  STUDENTTS OF holday veol

COLEGE

TEOUDING OFFORTUNITES AND
INVESTING IN CHAMPION:

e v b

raure ot e
-»«wymnm.ﬂ.mm prriol

Po——

(13

. . B
Your support has changed the lives of many The Board of Tru: glethorpe Univer

students. As a Biology major learning cordially invite

P
oo s ot his e

about new technologies in the classroom to become a member of
with phenomenal professors, I thank you ~
2 7 The James Edward Oglethorg

for extending a helping hand in assisting
me in receiving an incredible education.)? through your leadership support of the
Annual Fund

i, Clos Jfor the 20 0 academic year:

et restyon o o

ety ooumHORPS ;‘E OGLETHORPE
e CECEE ooy ) i STORMY PETRELS STORMY PETRELS
e

OGLETHORPE UNIVERSITY ATHLETICS
Thank you.

ATHIETE EXPERIENCE: COACHING DISTINCTION:
€ cuwest e e e SURPORTIG CHAMMONS LEADING THE WAY
Encs NTHE




Oglethorpe merchandising should follow the style guidelines
as closely as possible.

Regarding color choices, the first instinct will be to revert
back to the traditional black/gold color combination, but —
as much as possible — yellow/white, gray/yellow, black/
white and black/yellow combinations should be favored.

Merchandise should be ordered through the Campus Store
and be approved by Marketing and Communications.

MERCHANDISE




All signage should use the Oglethorpe logo,
color palette and typography to reflect the
university's identity.

Signage design requests should come
through Marketing and Communications.

SIGNAGE

Camnonl Pe

Cenier




CONTACT

&

OGLETHORPE

UNIVERSITY

Marketing and Communications
Oglethorpe University

4484 Peachtree Rd, NE
Atlanta, GA 30319
404-504-1530

universitycommunications@oglethorpe.edu
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